i az Y _ethodl\/l Does For Your
- Practice

Better Medicine
= Better Patient Outcomes
= More Satisfied Patients
| Improved Protection
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BEISHENTS need:
BGommunications.

_-:~BJut CAREGIVERS are:

E—

== Often short on time.

-
=

— Unavailable to review instructions or repeat for family
members.
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r,<olrlnrrrm*' about their condition.
=xq9)cl nru ons about the treatment
orogm =

=X atlons for family members.
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S ElRpEtients understand:

— e or ortunltles that they have for better health.

=S6w to fellow treatment protocols.

— 'rL"c-' proactively minimize adverse events.

) .,II about caregiver-patient communications.
t's exactly what makes medicine rewarding.

— 'F‘Tbor caregiver-patient communications can
- frustrate the best treatment — and the best
physician.
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DI ERCOMPENIES ProVIAE SIICKIINTO PACKS, UL
— Beplef el ondmt for drug company literature can compromise
VoLlf rree |I|ty, especially when propesing a treatment plan.

Drtgicon pany info focuses on the products being sold; you
ne_r ___help your patient focus on the whole treatment protocol.
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— fé:zzf (:h ‘clearly shows “a lack of communication,
=l npathy, and trust in the doctor—patient relatlonshlp
=7 I\Teuwwth MD, MJA 2002; 176 (2): 77-79
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SINOL T ndly eneugh for guick reference.
— me @mpllcated for many patients.
: Ej swtable for “posting on the fridge”.
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i No branding of your practice.
e Same for WebMD and eMedicine.com.
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Whigt.about UpToD'“te M
WELIVID? ’":!, _ |

—

> Uy ror te is a great data source. BU:

No documentation that you provided info.




Wiielsabout mixing and mal
Inifo el ks’> "!E'-

Y OUI I actlce COVETS many conditions.

— Mrnngtg Infermation packets from many
SOU ces can be overwhelming.

2o \é need to provide targeted information.
*—“At the touch of a button, to specific patients.
- — Place your contact info on each packet.

— And document that information was provided.
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EEnIcelly A Improves caregiver-patient communications.
o HioVvides argeted Infermation at the touch of a button.

— F\Jgr g s nfermation from a wide variety of sources.

= Can hel _-create iInformation specific to your practice.

— J_zc ) ents caregiver-patient communications.

_-_.___-

_ TJ iorms patients, family and other caregivers.

_..u-_., -

‘EFeclises the patient on the treatment not the product.
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~— * For whom:

— For physicians who want better outcomes.
— For patients with chronic conditions.
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MV EWEAVFdistilsTkey information 1nto patlent—
frigniel iV nfo packets.
Wesezallfthese Patient Power Packets™.

- Meligfe)e dM enables physicians and other
ggl [EQIVENS; to:

= Bt Patient Power Packets and provide to patients.

il

= — F—ma// Patient Power Packets to patients or families.

——
= et

~ — Newsletters -- include in patient newsletters.
— Web -- post to your practice web site.

® The Patient Power Packets are designed for
posting on the patient’s refrigerator.
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WIHELS N Patient PowersRackets ™7

VEdicalltes ‘explanations.

nrlucL g \What the test Is for, how long does it take,
vvrw_ rerresults' generally available.

y r\/ dence based guidelines.
o :or managlng specific conditions, such as asthma or

..,.—.

e

ﬁ_—,.ﬁlgh cholesterol; managing INR for patients who take
= coumarins such as warfarin.

g
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- [pformation that you add for your practice.
® [he information is unbiased and noncommercial.
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CUSTOa)lz ?Paigﬂpewerw

S GNNEUGRISPECIIC Lo youlr practlce

— Aele yja r own content or work with MethodM to
sreate custom Patient Power Packets.

I--_

= quc' ‘Patient Power Packets can be delivered on
or:e Tln the office, included in newsletters, sent via
_ J.:,;‘-—A i 1ail or posted on your web site.

'_:; ’l;ll’ practlce Information.
_-,._:':*f:,._ Logo.

— [ocation.
— Telephone.

— Office hours and after hours instructions.

il —
i
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qalize Patient Eom
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> Ogtofizl) v, add patient specific-
Jmormrnr Such as:
= You :" ould have a checkup every six months.
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\/\/ha"r_ ﬂetheMr-ovidee?:"

> Pelijge 5 POWET Pa(:ketsTM Knowledge Base.
—AC or ?nually Updated source of information.

- Pl rlcx Power Packets™ Application.

== -—:5 :eates customized/personalized print, e-mail,
: 'ﬁewsletters and web content.

-

' -':- = ; Records date and time when Patient Power
- Packets are provided to your patients.
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WHELYOU need, tor getsst:

==

> Ar) Ig] Edf et connection.

,-_ BTW, confidential patient data Is never
exposed. Contact us for more details.
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Er ext step to...
ed|C|ne |

: —J _@r-e"Satlsfled Patients

_ = -l-l-._ e

= "Improved Protection

.—-z_..-.-—

] CDntact us: Info@methodm.com

Patient Power Packets™ s a © 2006 MethodM
trademark of MethodM WWwW.methodm.com
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